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INTRODUCTION

AI Is Not the Skill. You Are.
The one thing you must understand before page one of this guide.

Let me tell you what most people do when they open Claude for the first time.

They type: "Give me a caption for this post."

They get something generic. They think AI is overrated. They close the tab.

Here is what someone who actually earns with AI types:

"Write me 3 caption variations for this post. Each one should target a

different emotional trigger: fear of missing out, frustration with the

current situation, and desire for a specific outcome. Make each one

punchy, under 150 characters, and end with a direct call to action."

The output from the second prompt is not just better. It is in a completely

different league. So what changed? Not the tool. The person using it.

The second person understood marketing well enough to specify fear,

frustration, and desire. They understood copywriting well enough to ask for a

call to action. They understood their audience well enough to know what

triggers them.

AI took that knowledge and turned it into output in 4 seconds.

The Multiplier Principle
Think of AI as a multiplier. It takes whatever skill you bring to it and multiplies

the output.

Your Skill Level AI Multiplier What You Get
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Zero skills x 10 10 times nothing = nothing

Basic skills x 10 Good output, usable work

Strong skills x 10 Exceptional output, premium clients

Expert skills x 10 Work that commands top rates

This is the most important table in this entire book. Everything else you

read builds on this.

So before you go any further, ask yourself honestly: what skill do you already

have, or what skill are you willing to build? Writing? Marketing? Research?

Design? Sales? Operations? Video editing?

Pick that skill. Commit to it. Then use this book to figure out which income

stream it maps to.

What This Book Is
This is a field manual. Not a textbook. Not a motivational read. Every chapter

ends with a workflow you can run the same day you read it.

+  Part 1 gives you the foundation: how the tools work and how to prompt

them for real output.

+  Part 2 covers 15 income streams. Each one has a step-by-step workflow,

honest income numbers in both USD and INR, prompts you can use

immediately, and YouTube resources so you can see it in action.

+  Part 3 covers distribution: personal brand, Meta ads, WhatsApp, and

GMB cold calling. Because a great skill and a great product mean nothing if

nobody knows you exist.

+  Part 4 covers offer creation, client qualification, and closing. Because

knowing what to do is not enough if you cannot convert interest into

payment.
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+  Part 5 covers the system: how to pick one stream, stick with it for 90 days,

and build from there.

+  The Appendix has every prompt from every chapter collected in one

place.

One Rule Before You Start: Pick one income stream from Part 2. Do

not start two. Do not switch for 90 days. The people who earn from

this book are the ones who go deep on one thing, not wide on

everything.
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PART 01

The Foundation
Before you earn anything, you need to understand two

things: which tool does what, and how to talk to it so it

produces work worth selling.
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PART 1: THE FOUNDATION

CHAPTER 01

Claude, Gemini, Nano Banana
and Veo 3
What each tool actually does and how each one earns you money.

Most people open Claude, type a question, get an answer, and close the tab.

That is not how you earn with these tools. Earning requires knowing what each

tool is specifically built for so you can assign it the right job.

Think of it as a production team. Claude is your writer. Gemini is your

researcher. Nano Banana is your designer. Veo 3 is your videographer. Each

one has a dedicated role. When you use them in that role, the output is

something a client or buyer will pay for.

Claude: The Writing Engine
Claude is the most capable long-form writing tool available right now. It reasons,

structures, and writes in a way that sounds human because it processes context

at a depth that other tools do not match. Every service in this book that involves

writing runs through Claude.

+  Long-form writing that needs to sound human: blog posts, email

sequences, sales copy, proposals, course content.

+  Reasoning through complex problems: business strategy, offer creation,

competitive positioning.

+  Documents where structure and logic matter: reports, frameworks, SOPs.

+  The CRAFT framework in Chapter 2 is built entirely around how Claude

processes instructions. More specific prompt equals more precise output.
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Gemini: The Research Engine
Gemini's biggest advantage over Claude is its access to current web data. Deep

Research mode does in 3 minutes what would take a human 3 hours. It also

works natively inside Google Workspace, which opens up automation

opportunities no other tool can match.

+  Deep Research mode pulls current web data for comprehensive topic

reports. This alone replaces hours of manual research.

+  Works natively inside Google Docs, Sheets, and Gmail for client

automation tasks.

+  Multimodal: reads images, charts, and documents. Feed it a competitor's

website screenshot and ask what is working.

+  Nano Banana (built on Gemini) generates thumbnails, carousel frames,

ad creatives, and product mockups from a text prompt. No Photoshop. No

design skills required.

Nano Banana: The Image Engine
Nano Banana is Google's image generation tool built on the Gemini model. You

describe what you want in plain English and it produces a professional visual.

Combined with Canva for text overlay and final assembly, it replaces a graphic

designer for most commercial tasks.

+  Generate thumbnails, carousel frames, ad creatives, product mockups,

and brand visuals from a text prompt.

+  Combine with Canva for final assembly, text overlay, and brand

consistency.

+  Design Services (Stream 05) and Ad Creative Service (Stream 14) are

both built on Nano Banana plus Canva.

+  Works alongside Ideogram and Midjourney for different visual styles.

Chapter 5 covers which to use for which task.
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Veo 3: The Video Engine
Veo 3 is Google's video generation model. You give it a text prompt and it

generates a short video clip. No camera. No studio. No editing software. This is

the most underused tool in this entire book and the one with the most upside for

people who act on it early.

+  Generates short video clips from a text prompt for Reels, YouTube B-roll,

and ad video creatives.

+  Powers Faceless YouTube (Stream 10) for visual segments alongside AI

voiceover.

+  Powers Faceless Instagram Theme Page (Stream 15) for Reels content

at scale.

+  The people who learn Veo 3 now will have a serious advantage in 12

months when every competitor is still figuring it out.

Free vs Paid: What You Actually Need
The free tiers of both tools are enough to complete every workflow in Streams

01 through 09. You do not need to pay anything to start earning. Here is when

paid makes sense:

Tool Free Tier Paid Tier When to Upgrade

Claude Claude.ai free Claude Pro
$20/mo = Rs.1,680/mo When you hit usage limits on active paid client work

Gemini Gemini free Google One AI Premium
$20/mo = Rs.1,680/mo When you need Deep Research or Google Workspace integration

Nano Banana Limited free use Included in Gemini Advanced When generating high volumes of visuals for clients

Veo 3 Limited previews Included in Gemini Advanced When running Faceless YouTube or Instagram at volume
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WATCH BEFORE YOU START

Watch these after reading. They show the workflow in action.

■ Complete Claude Guide for Real Work
How to actually use Claude for work tasks, not just demos.

https://www.youtube.com/watch?v=5oSTAYmzVVk

■ Gemini Features Most People Are Not Using
Deep Research, Workspace integration, and advanced features.

https://www.youtube.com/watch?v=HT1QEB3hLDw

https://www.youtube.com/watch?v=5oSTAYmzVVk
https://www.youtube.com/watch?v=HT1QEB3hLDw
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PART 1: THE FOUNDATION

CHAPTER 02

The CRAFT Framework
One framework. Every prompt. Better output every single time.

The difference between a prompt that wastes your time and one that produces

something a client pays for is almost always structure. CRAFT is that structure.

Every prompt in the Vault at the back of this book is built on it.

C
Context

Tell it who you are, what the project is, and who the audience is. More

context means more precise output. Never skip this.

R
Role

Tell it who to be. 'Act as a senior email copywriter specialising in SaaS'

produces completely different output to a plain request.

A
Action

State exactly what you want it to produce. Not vague requests.

Specific, named deliverables only.

F
Format

Tell it how to structure the output. Bullet points, numbered steps, a

table, 150 words, 3 variations. Be specific every single time.

T
Tone

Professional, conversational, urgent, empathetic, punchy. Specify it or

you will get generic every time.
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Before CRAFT vs After CRAFT

WITHOUT CRAFT WITH CRAFT

"Write a LinkedIn post about

productivity."

"I run a solo content agency. Write a

LinkedIn post for a founder

audience (25-45, startup world)

about how AI changed my weekly

workflow. Role: practical thought

leader, not hype-driven. Format: 3

short paragraphs, no bullets, ends

with a question. Tone: honest,

conversational."

Building Your Prompt Library
Every time you write a prompt that produces great output, save it. Label it by

use case. Over time your prompt library becomes one of your most valuable

business assets. You can use it to deliver consistent quality to clients, onboard

help faster when you scale, and package prompts as a product (Stream 09).

WATCH BEFORE YOU START

Watch these after reading. They show the workflow in action.

■ Prompt Engineering for Real Output
How to structure prompts that produce usable, sellable results

every time.

https://www.youtube.com/watch?v=2BpCk4d2Cc0

https://www.youtube.com/watch?v=2BpCk4d2Cc0
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PART 02

The 15 Income
Streams
Each stream has a workflow, honest numbers, prompts, and

YouTube resources. Pick one. Start this week.
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PART 2: THE 15 INCOME STREAMS

STREAM 01

AI Copywriting Service
Emails, ads, landing pages. The fastest path to your first paid client.

SKILL FIRST

You need a basic understanding of what good copy does: it moves people to act.

Claude handles speed and volume. You handle judgment and quality control.

Read 10 ads you personally found persuasive before writing copy for a client.

YOUR TOOL ASSIGNMENT

Claude: Writes all copy: ads, emails, landing pages, product descriptions. Uses

the CRAFT framework to match the client's voice and their audience.

Gemini: Researches the client's competitors and the ad angles they are already

running. You know what works in the market before Claude writes a single word.

What It Is
You write marketing copy for businesses: ad copy, email campaigns, website

text, product descriptions. Claude produces fast drafts. Your marketing

judgment makes them sharp. The client gets great copy. You spend a fraction

of the time a traditional copywriter would.

Why It Works in 2026
Businesses need copy constantly and most of them are behind on it. Emails do

not get written. Ads do not get tested. Landing pages sit unfinished for months.

The demand is not shrinking. Every business with a product needs words that

sell.
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Step-by-Step Workflow

1
Pick a niche
Do not offer copy for everyone. Pick one vertical: e-commerce, SaaS, local

services, coaching. You win more clients by being specific.

2
Build 3 sample pieces
Use Claude to write 3 copy pieces for a fictional brand in your niche. These

are your portfolio. They prove you can deliver before anyone pays.

3

Send 100+ cold DMs in week one
Find businesses on Instagram in your niche. One specific observation about

their copy. One problem it suggests. Your offer. Claude writes the DM. Send

100+ in the first week. Volume is the variable.

4
Deliver, then ask for a voice note review
Over-deliver on the first project. Then ask the client for a 30-second

WhatsApp voice note review. That recording becomes your next sales tool.

STARTING INCOME

Rs.9,000 -
Rs.25,000/mo
$110 - $300/mo

GROWTH INCOME

Rs.35,000 -
Rs.70,000/mo
$420 - $840/mo

TIME TO FIRST MONEY

7 - 14 days

REDDIT SUCCESS STORY

Riya, 23, Pune. No clients, no portfolio. Spent one week sending 100+ cold DMs to

skincare brands on Instagram. Three replied. One paid Rs.2,500 for a product

description rewrite. Total time from first DM to payment: 9 days.

Where to Find Your First 3 Buyers
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+  Instagram DMs to small businesses running ads but with weak copy on

their landing pages or product pages.

+  LinkedIn outreach to founders who post regularly but never send email

newsletters to their audience.

+  Upwork or Fiverr for your first 2-3 reviews, then move to direct clients who

pay significantly better.

PROMPTS TO USE

P
1

"You are a freelance copywriter doing cold outreach on

Instagram. Write a DM for a [business type] brand. Under 80

words. Opens with one specific observation about their

current content. Mentions one problem that suggests. Offers

one specific fix. Ends with a low-pressure question. Direct,

confident, not salesy."

P
2

"You are a senior direct-response copywriter. Write 3 ad

variations for [product] targeting [audience]. Each ad leads

with a different emotional angle: fear, frustration, desire.

Under 150 words each. Clear CTA at the end."

COMMON MISTAKE

Charging by the hour. You are fast because AI is fast. Hourly pricing punishes your

speed. Always charge per project or per deliverable. A product description rewrite

is worth Rs.2,500 whether it took 20 minutes or 3 hours.
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WATCH BEFORE YOU START

Watch these after reading. They show the workflow in action.

■ How to Start a Freelance Copywriting Service
Positioning, pricing, and finding your first clients.

https://www.youtube.com/watch?v=mu18FMQkuVs

■ Using Claude to Write Marketing and Ad Copy
A practical walkthrough of Claude for real copywriting tasks.

https://www.youtube.com/watch?v=JhMIgUy8nL4

https://www.youtube.com/watch?v=mu18FMQkuVs
https://www.youtube.com/watch?v=JhMIgUy8nL4
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PART 2: THE 15 INCOME STREAMS

STREAM 02

LinkedIn Ghostwriting
Write for busy founders who know they should be posting but never

do.

SKILL FIRST

You need to understand what makes a LinkedIn post perform: a hook that stops

the scroll, a story or insight that holds attention, and a CTA that gets responses.

Spend one week reading 50 top posts in your target niche before you pitch a single

client.

YOUR TOOL ASSIGNMENT

Claude: Drafts every post using the client's voice and the CRAFT framework.

Turns rough interview notes into polished, on-brand content ready to post.

Gemini: Pulls trending topics and recent news in the client's industry so every post

feels current and relevant, not recycled.

What It Is
Founders, executives, and coaches want to build a presence on LinkedIn but

they do not have the time or the writing skills. You become their voice. You

interview them for 30 minutes a week, extract their ideas, and turn those ideas

into 3-5 posts using Claude. They post. Their audience grows. They pay

monthly.

Why It Works in 2026
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LinkedIn organic reach in 2026 is still high compared to most platforms,

especially for B2B content. More professionals are looking to build personal

brands because inbound leads from LinkedIn convert at a higher rate than

almost any other channel. Demand for ghostwriters who understand the

platform is growing faster than supply.

Step-by-Step Workflow

1
Study LinkedIn voice for one week
Read 50 high-performing posts in your niche daily. Note hooks, story

structure, what CTAs drive comments. Do not skip this step.

2

Create 5 sample posts
Write 5 sample posts for a fictional founder persona using Claude. Show

range: personal story, contrarian take, how-to, lesson learned, hot take.

These are your portfolio.

3

Outreach to founders with under 2,000 followers
Find founders on LinkedIn who are clearly trying to grow but posting

inconsistently. Send them one of your sample posts rewritten about their

topic as a free value piece. Ask if they want more.

4
Run a discovery call and build their content pillars
A 20-minute call to understand their goals, audience, voice, and key topics.

Claude takes your notes and builds a 30-day content plan.

5
Deliver weekly and retain monthly
3-5 posts per week via Google Doc or Notion. Monthly retainer. Once a client

sees engagement growing, they stay for a long time.
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STARTING INCOME

Rs.15,000 -
Rs.45,000/mo
$180 - $540/mo

GROWTH INCOME

Rs.60,000 -
Rs.1,20,000/mo
$720 - $1,440/mo

TIME TO FIRST MONEY

7 - 21 days

REDDIT SUCCESS STORY

Arjun, 26, Bangalore. No writing background. Spent two weeks reading 50

LinkedIn posts daily and built 5 sample posts using Claude. Pitched 40 founders

over 10 days. Two calls. One client at Rs.18,000 per month. First payment on day

18.

Where to Find Your First 3 Buyers

+  LinkedIn search for founders in your niche with 500-5,000 followers who

post inconsistently.

+  Twitter communities for startup founders and indie entrepreneurs.

+  Referrals from your first client. One happy LinkedIn ghostwriting client

refers two more within 60 days if you ask directly.

PROMPTS TO USE

P
1

"I am ghostwriting LinkedIn posts for a [job title] in [industry].

Their audience is [describe]. Key topics: [list]. Tone:

[describe]. Write 3 LinkedIn post options on [topic]. Each

post: scroll-stopping hook, one specific insight or story,

question or CTA at the end. Under 250 words each."

P
2

"Here are rough notes from my client interview: [paste notes].

Extract 5 distinct LinkedIn post ideas. For each: a hook, the

core point, a CTA."
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COMMON MISTAKE

Trying to copy another creator's style without understanding why it works. Do not

copy formats. Understand the principle behind why a post performs, then apply

that principle to your client's unique perspective and voice.

WATCH BEFORE YOU START

Watch these after reading. They show the workflow in action.

■ How LinkedIn Ghostwriting Works as a Service
What clients pay for, how to deliver, and how to price it.

https://www.youtube.com/watch?v=kaFP40a8Y7g

■ Writing LinkedIn Posts That Get Real Engagement
Hooks, structure, and CTAs that actually drive comments and

follows.

https://www.youtube.com/watch?v=i-YDUfx84f8

https://www.youtube.com/watch?v=kaFP40a8Y7g
https://www.youtube.com/watch?v=i-YDUfx84f8
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PART 2: THE 15 INCOME STREAMS

STREAM 03

Email Sequence Writing
Businesses pay well for email sequences because they directly drive

revenue.

SKILL FIRST

You need to understand the purpose of each email in a sequence: welcome emails

build trust, nurture emails educate, sales emails convert. Read 10 email

sequences from brands you admire before writing your first one for a client.

YOUR TOOL ASSIGNMENT

Claude: Writes every email in the sequence. Matches the brand voice,

incorporates the audience's specific pain points, and structures each email for

maximum open and click rates.

Gemini: Researches the client's audience, their common objections, and what

competitors are saying in their own email sequences so Claude writes against the

market.

What It Is
You write automated email sequences for businesses: welcome sequences for

new subscribers, nurture sequences that turn leads into buyers, launch

sequences for product releases. These are set up once and generate revenue

for the business indefinitely. That is why businesses pay well for them.

Why It Works in 2026
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Email marketing delivers the highest ROI of any digital channel. As paid ads

become more expensive and social algorithms become less predictable, email

lists are more valuable than ever. Businesses that have a list but no sequences

are leaving money on the table every single day.

Step-by-Step Workflow

1
Understand the four sequence types
Welcome (5-7 emails), nurture (3-10 emails), launch (5-7 emails),

re-engagement (3-5 emails). Learn what each one is trying to achieve.

2
Write a sample 5-email welcome sequence
Pick a business type you understand and write a complete sample sequence

using Claude. This becomes your main portfolio piece.

3
Target businesses with a list but no sequences
Look for businesses running lead magnets on Instagram ads but with no

email follow-up. They are collecting leads and wasting every one.

4
Pitch the ROI, not the service
Do not say 'I write email sequences.' Say 'I set up the email system that turns

your new subscribers into paying customers on autopilot.'

5
Start with one sequence and upsell the next
Once they see a welcome sequence work, immediately pitch the nurture

sequence. A client who sees results buys the next phase without hesitation.

STARTING INCOME

Rs.2,500 -
Rs.6,000/project
$30 - $72/project

GROWTH INCOME

Rs.8,000 -
Rs.15,000/project
$96 - $180/project

TIME TO FIRST MONEY

7 - 14 days
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REDDIT SUCCESS STORY

Meera, 25, Mumbai. Identified a yoga studio running lead gen ads but with zero

email follow-up. Pitched a 5-email welcome sequence for Rs.3,500. Delivered in

two days. Studio owner asked for a launch sequence immediately after.

Where to Find Your First 3 Buyers

+  Instagram coaches and course creators who run ads to a lead magnet but

have no automated email follow-up set up.

+  E-commerce brands on Shopify who have a subscriber list but no

welcome or abandoned cart sequences.

+  LinkedIn outreach to marketing managers at small B2B companies.

PROMPTS TO USE

P
1

"You are an email strategist writing a 5-email welcome

sequence for [business type]. Audience: [describe]. Goal:

move a new subscriber from curious to ready-to-buy within 7

days. Email 1: warm welcome and what to expect. Email 2:

biggest mistake in [niche] and how to avoid it. Email 3: a

quick win they can implement today. Email 4: a case study or

social proof story. Email 5: a soft offer with clear CTA. Each

under 300 words. Conversational, not corporate."

P
2

"Write subject line variations for each of these 5 emails. Give

3 options per email. Mix curiosity-gap, benefit-driven, and

direct styles."
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COMMON MISTAKE

Writing sequences that sound like AI. Clients read every word before approving. If

it sounds robotic, they reject it. Your job is to make Claude's draft sound like the

brand's human voice. The editing step is not optional.

WATCH BEFORE YOU START

Watch these after reading. They show the workflow in action.

■ Email Marketing Explained: How Sequences Work
Why businesses pay for email sequences and how they drive

revenue.

https://www.youtube.com/watch?v=pLhQOYMGa88

https://www.youtube.com/watch?v=pLhQOYMGa88
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PART 2: THE 15 INCOME STREAMS

STREAM 04

SEO Blog Service
Rank on Google. Get paid monthly. Claude does the heavy lifting.

SKILL FIRST

You need a basic understanding of SEO: what keywords are, why search intent

matters, what makes content rank. Take one free SEO course before offering this

service. Without understanding why a blog ranks, you cannot direct Claude to write

one that will.

YOUR TOOL ASSIGNMENT

Claude: Writes the full optimised blog post draft from the keyword research and

competitor analysis you feed it. Handles structure, headings, internal flow, and

matching the target search intent.

Gemini: Runs Deep Research to pull the top 10 ranking articles for the target

keyword and identifies what they all cover. Claude then writes a post that covers all

of that and more.

What It Is
You research keywords, plan content strategy, write and optimise blog posts,

and deliver them on a monthly retainer. The client gets a consistent flow of SEO

content. You use Gemini to research and Claude to write, then edit for accuracy

and brand voice.

Why It Works in 2026
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Search engine traffic is still the most valuable organic traffic a business can get.

Most small businesses have never published a single SEO-optimised post.

They know they should. They just do not have the time or the expertise. You

solve both problems at once.

Step-by-Step Workflow

1
Learn keyword research basics
Use free tools: Google Search Console, Ubersuggest free tier, or

AnswerThePublic. Understand search volume and keyword difficulty.

2
Audit a target client's website
Find a business in your niche with no blog or a thin blog. What keywords

could they rank for? This audit becomes your pitch.

3
Write 2 sample posts
Pick 2 keywords in your niche and write complete, optimised posts using

Gemini for research and Claude for the draft. Show them in your portfolio.

4
Pitch the traffic gap with data
'Your competitor ranks for [keyword] and gets X visitors a month. You are not

ranking for anything. Here is what 3 months of consistent content would do.'

5
Deliver 2-4 posts per month on a schedule
Consistent, scheduled delivery is what keeps clients long-term. Never deliver

late. Never deliver without editing.

STARTING INCOME

Rs.3,000 -
Rs.8,000/mo
retainer
$36 - $96/mo

GROWTH INCOME

Rs.10,000 -
Rs.20,000/mo
$120 - $240/mo

TIME TO FIRST MONEY

14 - 30 days
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REDDIT SUCCESS STORY

Sneha, 24, Chennai. Identified 3 local digital marketing agencies with no blog.

Used Gemini to audit their keyword gaps. Cold-emailed all three with a free sample

post. One replied. Rs.4,000/month retainer, 2 posts per month. Day 12.

Where to Find Your First 3 Buyers

+  Local businesses (lawyers, dentists, real estate agents) who have a

website but zero blog content and no search visibility.

+  E-commerce brands selling niche products but ranking for no

product-related keywords.

+  LinkedIn outreach to founders of growing startups who talk about content

marketing but have not started.

PROMPTS TO USE

P
1

"You are an SEO content strategist. I am writing a blog post

targeting [keyword] for a [business type] website. Target

reader: [describe]. Search intent:

[informational/transactional]. Write a complete post: headline,

meta description, H2 structure, and full body. Include the

keyword naturally. 1,200 words. Tone: [describe]."

P
2

"Based on these top-ranking articles for [keyword] [paste

summaries], identify 5 ways my post can be more

comprehensive or target a slightly different angle to stand out

and rank above them."
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COMMON MISTAKE

Promising first-page rankings. Never guarantee rankings. Promise consistent,

well-researched, optimised content published on a schedule. Rankings are the

natural result of that over time, not something you can guarantee to a client.

WATCH BEFORE YOU START

Watch these after reading. They show the workflow in action.

■ SEO in 2026
How SEO has changed and what actually works for ranking

content today.

https://www.youtube.com/watch?v=tiW6xRYSXmM

https://www.youtube.com/watch?v=tiW6xRYSXmM
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PART 2: THE 15 INCOME STREAMS

STREAM 05

Design Services with AI
Thumbnails, carousels, ad creatives. No Photoshop. No design

degree.

SKILL FIRST

You need to understand basic design principles: visual hierarchy, contrast,

whitespace, and what makes an image stop the scroll. Spend one week studying

top-performing Instagram carousels and YouTube thumbnails in your niche before

you offer this service to a client.

YOUR TOOL ASSIGNMENT

Claude: Writes all accompanying text: carousel headlines, thumbnail copy, ad

taglines, product descriptions, and the client pitch. Uses CRAFT to match the

brand tone.

Gemini: Researches trending visual styles and competitor design choices in the

client's niche so every creative is built for the current market, not guesswork.

What It Is
You create visual content for businesses and creators: YouTube thumbnails,

Instagram carousels, ad creatives, brand kits, product mockups. Nano Banana

generates the raw visual from a text prompt. Canva handles text overlay, sizing,

and final assembly. No Photoshop. No design background required.

Why It Works in 2026
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Visual content demand is growing faster than the supply of designers who can

turn it around quickly. A business that posts daily needs 30+ visuals per month.

A YouTuber needs a thumbnail for every video. AI makes it possible to produce

professional-quality visuals in minutes, not hours.

Step-by-Step Workflow

1

Learn Nano Banana and Canva in one week
Nano Banana for generating raw visuals from text prompts. Canva for adding

text, resizing, and final brand consistency. These two tools together replace

a junior designer for most tasks.

2

Build a portfolio of 10 sample pieces
Create thumbnails, carousels, and one ad creative for fictional brands in 2-3

different niches. Show the before (brief) and after (final design) to

demonstrate your process.

3
Target creators and small businesses posting daily
YouTubers, Instagram coaches, and e-commerce brands who post

consistently are your best clients. They always need more visuals.

4
Offer a monthly package, not per-piece pricing
10 carousels per month, 8 thumbnails per month, or a full social media visual

kit monthly. Retainers beat one-off projects every time.

5

Deliver with a brief template
Give every client a simple brief template: brand colors, fonts, reference

examples, and monthly topics. This cuts revision rounds by 80% and makes

your process scalable.
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STARTING INCOME

Rs.1,500 -
Rs.4,000/project
$18 - $48/project

GROWTH INCOME

Rs.5,000 -
Rs.12,000/mo
$60 - $144/mo

TIME TO FIRST MONEY

7 - 21 days

REDDIT SUCCESS STORY

Vikram, 22, Delhi. No design background. Spent 3 days learning Nano Banana

and Canva. Made 10 sample carousels for fictional brands. Posted the samples on

Instagram. A food brand DMed him. First paid project: 5 carousels for Rs.2,000.

Delivered in one day.

Where to Find Your First 3 Buyers

+  Instagram creators in your niche who post content but use generic or

inconsistent visuals that could clearly be better.

+  YouTubers who have good video content but low-effort thumbnails that

are hurting their click-through rate.

+  Small e-commerce brands running Meta ads but with weak ad creatives

that are dragging down their ROAS.
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PROMPTS TO USE

P
1

"I am creating a YouTube thumbnail for a video titled [title] on

a [niche] channel. The target viewer is [describe]. The

thumbnail needs to communicate [main benefit/hook] in under

2 seconds. Generate a thumbnail concept: describe the

visual composition, the text overlay (max 5 words), the color

scheme, and the emotion it should trigger. Then I will use this

brief in Nano Banana to generate the image."

P
2

"I am designing an Instagram carousel for [brand] about

[topic]. Audience: [describe]. Write the text for each of 7

slides: slide 1 is a scroll-stopping hook, slides 2-6 each

contain one key insight with a supporting detail, slide 7 is a

CTA. Each slide under 15 words. Punchy and direct."

COMMON MISTAKE

Using generic Nano Banana prompts and delivering the first output without

refinement. Prompt quality determines visual quality. Always describe the style,

mood, color palette, composition, and subject in detail. Run 3-5 variations and

select the best before sending to a client.

WATCH BEFORE YOU START

Watch these after reading. They show the workflow in action.

■ Design with Nano Banana
How to generate professional visuals using Nano Banana from text

prompts.

https://www.youtube.com/watch?v=eqf_TT1g8ws

https://www.youtube.com/watch?v=eqf_TT1g8ws
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PART 2: THE 15 INCOME STREAMS

STREAM 06

Social Media Management with
AI
Manage multiple client accounts. AI does the content. You do the

strategy.

SKILL FIRST

You need a real understanding of how social media platforms work: what content

performs, how algorithms distribute posts, what metrics actually matter. Spend two

weeks studying platform-specific best practices before you take on a client whose

account depends on your decisions.

YOUR TOOL ASSIGNMENT

Claude: Writes all captions, scripts, carousel text, hashtag sets, and content

calendar copy across all platforms. One brief in, a full month of content out.

Gemini: Researches trending topics, competitor content strategies, and platform

algorithm updates in the client's niche weekly so content is always relevant.

What It Is
You manage the social media presence of businesses and personal brands:

content calendar planning, writing, scheduling, and basic performance

reporting. Claude writes every caption. Nano Banana generates visuals when

needed. You handle strategy, client communication, and quality control.

Why It Works in 2026



Prompt to Profit: Make Money with Gemini and Claude 36

Small businesses know they should be posting consistently but almost none of

them are. A social media manager who can take the whole process off their

plate and deliver results is one of the easiest monthly retainer sells that exists.

AI makes it possible for one person to manage 4-6 client accounts

simultaneously.

Step-by-Step Workflow

1

Start with one platform per client
Do not try to manage Instagram, LinkedIn, and Twitter simultaneously for a

new client. Pick the platform where their audience is most active and nail that

first.

2
Build a content system, not a content wheel
Create a monthly brief template: brand voice, content pillars, key dates,

ongoing campaigns. Claude fills it. You review and approve.

3

Use a scheduling tool from day one
Buffer, Later, or Meta Business Suite. Never post manually. Scheduling 2-3

weeks ahead gives you breathing room and makes you look more

professional to clients.

4

Report results monthly
A one-page monthly report with 3-5 metrics: reach, engagement rate,

follower growth, and top post. Claude writes the analysis. This keeps clients

happy and justifies your retainer.

5
Upsell paid content creation
Start with caption writing. Then upsell to visuals. Then to video scripts. Each

add-on increases the retainer without adding a new client.



Prompt to Profit: Make Money with Gemini and Claude 37

STARTING INCOME

Rs.5,000 -
Rs.15,000/mo per
client
$60 - $180/mo

GROWTH INCOME

Rs.20,000 -
Rs.50,000/mo (3-4
clients)
$240 - $600/mo

TIME TO FIRST MONEY

14 - 30 days

REDDIT SUCCESS STORY

Priya, 27, Hyderabad. Pitched 3 local restaurants that were posting inconsistently.

Got one client at Rs.6,000/month. Managed their Instagram for 2 months. Got two

referrals from that client. Now at Rs.18,000/month across 3 accounts.

Where to Find Your First 3 Buyers

+  Local restaurants, cafes, and retail stores that are active on Instagram but

posting once a week or less.

+  Personal brand coaches and consultants who know they should post

more but never find the time.

+  E-commerce brands selling on Instagram but with no consistent content

strategy behind their posts.
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PROMPTS TO USE

P
1

"I manage social media for [business type]. Their brand voice

is [describe]. Their audience is [describe]. Their content

pillars are [list]. Create a 30-day Instagram content calendar

with post topics, caption hooks, and content format (reel,

carousel, or static) for each of 20 posts. Include 4 different

content types across the month."

P
2

"Write 5 Instagram captions for [business type] about [topic].

Each caption should start with a different hook style:

question, bold statement, relatable situation, surprising fact,

and direct benefit statement. Under 150 words each. End

with a CTA. Tone: [describe]."

COMMON MISTAKE

Taking on too many clients before your system is tight. Two clients with a broken

system is chaos. One client with a clean system is a portfolio. Get your content

calendar, brief template, approval process, and scheduling workflow running

smoothly on one account before you pitch the second.

WATCH BEFORE YOU START

Watch these after reading. They show the workflow in action.

■ Social Media Management with AI
How to offer social media management as a service using AI tools.

https://www.youtube.com/watch?v=ngXvG87RZOA

https://www.youtube.com/watch?v=ngXvG87RZOA
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PART 2: THE 15 INCOME STREAMS

STREAM 07

E-books and Micro-Guides
Build once. Sell forever. Your knowledge turned into a digital product.

SKILL FIRST

You need knowledge in a specific area that other people want to learn. It does not

have to be advanced knowledge. It has to solve a specific problem for a specific

person. If you can answer a question that a group of people is actively searching

for, you can build a product around it.

YOUR TOOL ASSIGNMENT

Claude: Writes every chapter of the guide from the outline you provide. Structures

each section logically, writes in a conversational and readable style, and includes

practical examples throughout.

Gemini: Researches what questions people are asking about the topic, what

competing guides are missing, and what gaps exist in the market before you write

a single word.

What It Is
You create PDF guides, e-books, or short how-to documents on topics you

know well and sell them as digital products on Gumroad or Instamojo. Claude

writes the content. You provide the knowledge, the structure, and the quality

check. One good product can sell for years with zero ongoing effort.

Why It Works in 2026
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The market for practical, specific knowledge products is growing. People are

overwhelmed by free generic content. A tightly focused guide that solves one

specific problem is worth paying for. Gumroad and Instamojo have made selling

digital products in India accessible to anyone.

Step-by-Step Workflow

1

Pick a hyper-specific topic
Not 'how to use Instagram.' Instead: 'How to get your first 1,000 Instagram

followers as a local restaurant.' Specific problems sell. Generic advice is free

everywhere.

2
Outline with Claude, then draft chapter by chapter
Give Claude your topic and ask for a detailed table of contents. Refine it until

it feels complete. Then draft one chapter per session.

3

Edit every chapter for your voice
Add your own examples, your own voice, and verify any facts. The difference

between a Rs.499 guide and a free blog post is the depth, the examples, and

the structure.

4
Design the PDF in Canva
Use Canva's free tier with a clean template. A well-designed PDF signals

quality. A plain Word document does not.

5
Set up on Instamojo or Gumroad and price correctly
Instamojo for Indian buyers (UPI support). Gumroad for international. Rs.499

for a short guide. Rs.999-Rs.1,999 for a comprehensive one.
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STARTING INCOME

Rs.500 -
Rs.1,500/sale
$6 - $18/sale

GROWTH INCOME

Rs.5,000 -
Rs.15,000/mo
passive
$60 - $180/mo

TIME TO FIRST MONEY

7 - 21 days from
idea to published

REDDIT SUCCESS STORY

Kavita, 29, Pune. Built a 40-page guide on 'How to Price Your Freelance Services

as an Indian Creative.' Sold it at Rs.499 on Instamojo. Posted about it twice on

LinkedIn. 22 sales in the first week. Rs.10,978 passive.

Where to Find Your First 3 Buyers

+  Your own Instagram and LinkedIn, however small. Even 200 followers

can generate first sales if you post about the problem your guide solves.

+  Reddit communities and Facebook groups where your target audience

discusses the problem your guide solves.

+  Pinterest if your guide covers a visual niche like design, food, fitness, or

personal finance.
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PROMPTS TO USE

P
1

"I am writing a guide called [title] for [target audience]. The

guide solves this specific problem: [describe]. Write a

complete table of contents with chapter titles and 2-3 bullet

points per chapter describing what each section covers.

Practical, example-heavy, and immediately actionable."

P
2

"Write Chapter [X] of this guide: [chapter title]. Target reader:

[describe]. Tone: [describe]. Length: approximately [X] words.

Include at least 2 concrete examples. End with an Action

Step box telling the reader exactly what to do after reading

this chapter."

COMMON MISTAKE

Writing a guide on a topic that already has 50 free versions on Google. Research

your exact title before you write. If the first 5 results are comprehensive free

guides, go more specific or pick a different topic. Specificity is your competitive

advantage.

WATCH BEFORE YOU START

Watch these after reading. They show the workflow in action.

■ How to Sell Digital Products
Setting up your digital product store and driving your first sales.

https://www.youtube.com/watch?v=imQoT6VcmhY

https://www.youtube.com/watch?v=imQoT6VcmhY
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PART 2: THE 15 INCOME STREAMS

STREAM 08

Notion and Canva Template
Store
Design once. Sell repeatedly. No client work, no deadlines, no

revisions.

SKILL FIRST

You need intermediate Canva or Notion skills. This is learnable in a week. The skill

is not just making something beautiful. It is understanding what workflow or

problem the template solves for a specific type of buyer.

YOUR TOOL ASSIGNMENT

Claude: Writes all copy inside the template: instructions, placeholder text, product

listing descriptions, and the SEO title for the marketplace listing.

Gemini: Researches what templates are actually selling on Etsy and Gumroad

right now in your niche. You build what buyers are already searching for.

What It Is
You create ready-to-use templates: Notion dashboards for freelancers, Canva

social media kits for small businesses, content calendars, business plan

templates, invoice templates. You sell them on Etsy, Gumroad, or Instamojo.

Once listed, they sell with zero additional effort from you.

Why It Works in 2026
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Templates are consistently among the best-selling products on Etsy. People

want to save time. A well-designed Notion dashboard that helps a freelancer

organise their business is worth Rs.500 to the person who would otherwise

spend 10 hours building it themselves.

Step-by-Step Workflow

1

Research demand before you build anything
Search Etsy in your category and sort by bestseller. Note what is selling, at

what price, and what reviews say is missing. Build something better than

what is already selling.

2
Build the template for one specific use case
A template that does one thing well sells better than one trying to do

everything. One clear problem, one clean solution.

3

Write the product listing copy with Claude
Your listing title and description are your salesperson. Use Claude to write

keyword-rich, benefit-focused copy explaining exactly what problem the

template solves.

4
Create preview images in Canva
The preview image is what gets the click on Etsy. Show the template in use

with real content filled in. Create 4-5 mockup images.

5

List on Etsy and Gumroad, drive initial traffic
Share on Instagram, Pinterest, and in relevant Facebook groups. The first 5

sales are the hardest. Once you have reviews, Etsy's algorithm works for

you.
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STARTING INCOME

Rs.299 -
Rs.999/sale
$4 - $12/sale

GROWTH INCOME

Rs.3,000 -
Rs.8,000/mo
passive
$36 - $96/mo

TIME TO FIRST MONEY

21 - 45 days to first
sale

REDDIT SUCCESS STORY

Rohan, 24, Jaipur. Built a Notion freelancer dashboard template. Listed it on Etsy

at Rs.599. Posted once on Twitter. 8 sales in 30 days. Rs.4,792 with zero ongoing

effort after the initial setup.

Where to Find Your First 3 Buyers

+  Etsy for discoverability once you have reviews.

+  Pinterest boards in your niche pointing to your product listing.

+  Instagram posts showing the template in use with a link in bio.

PROMPTS TO USE

P
1

"Write an Etsy product listing for a Notion template called

[name]. Target buyer: [describe]. The template solves:

[describe]. Include: a keyword-rich title under 140 characters,

a description leading with the benefit and listing 5 features,

and a FAQ section answering the 3 most common buyer

questions."

P
2

"I am creating a Canva social media kit for [business type].

List the specific templates, dimensions, and design elements

to include to make this the most useful and comprehensive kit

for this buyer."
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COMMON MISTAKE

Building templates nobody is searching for. The most common mistake is making

something you think is useful without checking if people are actually looking for it.

Always validate demand on Etsy before you spend 3 hours building.

WATCH BEFORE YOU START

Watch these after reading. They show the workflow in action.

■ How to Sell Notion Templates
Setup, pricing, and getting your first sales on Etsy and Gumroad.

https://www.youtube.com/watch?v=1Y61xJ08dBw

■ How to Sell Canva and Notion Templates
Full walkthrough of selling templates as a digital product business.

https://www.youtube.com/watch?v=_Y_nEwpnl1A

https://www.youtube.com/watch?v=1Y61xJ08dBw
https://www.youtube.com/watch?v=_Y_nEwpnl1A
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PART 2: THE 15 INCOME STREAMS

STREAM 09

Prompt Packs as Products
Package your best prompts and sell them to people who want results

without the learning curve.

SKILL FIRST

You need real experience using Claude and Gemini to produce excellent output.

You cannot sell a prompt pack if you have not tested every prompt yourself and

confirmed it works consistently. Your skill is prompt engineering, built through

practice. Do not skip to selling prompts before you have built a library.

YOUR TOOL ASSIGNMENT

Claude: Builds, tests, and refines every prompt in the pack. Also writes all product

copy: the listing description, what each prompt does, when to use it, and what

output to expect.

Gemini: Researches what tasks professionals in your chosen niche spend the

most time on so you know which prompts will have the highest perceived value.

What It Is
You package collections of tested, specific prompts into themed bundles and

sell them as digital products. A 'Freelance Copywriter's Prompt Pack' with 30

tested prompts for common copywriting tasks is worth Rs.499 to a copywriter

who wants to speed up their workflow immediately.

Why It Works in 2026
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Prompt engineering is becoming a real skill gap. Most people know AI tools

exist but do not know how to get consistently good output from them. A

well-curated prompt pack shortens the learning curve dramatically.

Niche-specific packs outsell generic ones 10 to 1.

Step-by-Step Workflow

1
Build from your own library first
Only package prompts you have already used and verified produce excellent

output. Test each one at least 5 times in different contexts before including it.

2

Choose a specific niche
Not 'ChatGPT prompts for business.' Instead: 'Claude prompts for freelance

copywriters' or 'Gemini prompts for real estate agents.' Specific packs

command higher prices.

3

Write a sales description for each prompt
Every prompt needs a one-line explanation: what it does, when to use it,

what output to expect. This is what makes a pack feel professional versus a

random list.

4
Sell on Gumroad, Instamojo, or PromptBase
PromptBase has a built-in marketplace. Gumroad and Instamojo give you

more control over pricing and the buyer relationship.

STARTING INCOME

Rs.199 -
Rs.499/pack
$2 - $6/pack

GROWTH INCOME

Rs.2,000 -
Rs.6,000/mo
passive
$24 - $72/mo

TIME TO FIRST MONEY

14 - 30 days to first
sale
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REDDIT SUCCESS STORY

Neha, 25, Chennai. Built a 25-prompt pack for freelance graphic designers. Listed

on Gumroad at Rs.399. Posted one Instagram reel showing a prompt output. 14

sales in 3 weeks. Rs.5,586 from one product.

Where to Find Your First 3 Buyers

+  Instagram communities for the niche your pack targets. A post showing

the output of one great prompt is your best marketing.

+  Reddit communities where your target buyers hang out. Share one free

prompt as value, mention the full pack.

+  Your own WhatsApp broadcast list.

PROMPTS TO USE

P
1

"I am creating a prompt pack for [specific professional]. List

the 20 most common tasks this professional needs to do that

AI could help with. For each task, write a CRAFT-framework

prompt that produces excellent output for that exact task."

P
2

"Here is a prompt I use: [paste prompt]. Make it better.

Improve the specificity, add clearer role and format

instructions, and make it more adaptable to different contexts

within [niche]."

COMMON MISTAKE

Selling generic prompts that are freely available with a 10-second Google search.

Your pack must contain prompts so specific and well-tested that the buyer feels

they could not have built them themselves. If your prompts look like something

from a 'top 100 ChatGPT prompts' blog post, nobody will pay.
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WATCH BEFORE YOU START

Watch these after reading. They show the workflow in action.

■ How to Sell Prompt Packs
What buyers actually pay for and how to position your prompt

pack.

https://www.youtube.com/watch?v=tT_Pjjaccfw

https://www.youtube.com/watch?v=tT_Pjjaccfw
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PART 2: THE 15 INCOME STREAMS

STREAM 10

Faceless YouTube Channel
No camera. No studio. AI writes the script. Passive income once past

the runway.

SKILL FIRST

You need basic video editing skills or willingness to learn CapCut in a week. You

also need patience. This stream has the longest runway to first income of all 15.

Do not start this if you need money in the next 30 days. Start it alongside another

stream.

YOUR TOOL ASSIGNMENT

Claude: Writes every video script. Gemini finds the topics with search volume.

Claude turns that topic into a complete 1,500-word script structured for viewer

retention.

Gemini: Researches low-competition high-search topics in your niche using Deep

Research. Identifies what the top-ranking videos cover so yours covers it better.

What It Is
You run a YouTube channel where you never appear on camera. AI writes the

script. Veo 3 or stock footage provides the visuals. An AI voice tool narrates it.

The channel earns through YouTube ads, affiliate links in the description, and

eventually sponsorships.

Why It Works in 2026



Prompt to Profit: Make Money with Gemini and Claude 52

Faceless channels have a structural advantage: they are scalable. You can

produce more content without your personal time becoming the bottleneck.

Finance, productivity, AI tools, and educational content perform well because

they rely on information, not personality. Rs.25,000-Rs.50,000/month is

achievable in months 3-6 combining AdSense plus affiliate links from month

one.

Step-by-Step Workflow

1
Pick a niche with monetisation potential
Finance, investing, business, AI tools, and self-improvement attract

higher-paying advertisers. Avoid gaming and entertainment early on.

2
Use Gemini to research video topics
Ask Gemini to find the top 20 questions people search on YouTube in your

niche that have low competition but good search volume.

3

Write scripts with Claude using CRAFT
A 10-minute YouTube video needs roughly 1,500 words of script. Claude can

write a complete, well-structured script in under 2 minutes when given a

detailed prompt.

4
Use Veo 3 for visual segments
Generate B-roll clips with Veo 3 from text prompts. Use ElevenLabs or

Murf.ai for AI voiceover. Assemble in CapCut or DaVinci Resolve.

5
Publish 2 videos per week for 90 days minimum
Consistency matters more than quality at the start. 2 videos per week for 90

days builds the dataset YouTube needs to recommend your content.
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6
Add affiliate links from day one
You earn from affiliate links before you hit the AdSense threshold.

Recommend relevant tools and products in every video description.

STARTING INCOME

Rs.25,000 -
Rs.50,000/mo
(months 3-6)
$300 - $600/mo

GROWTH INCOME

Rs.60,000 -
Rs.1,50,000/mo
$720 - $1,800/mo

TIME TO FIRST MONEY

60 - 90 days to first
money

REDDIT SUCCESS STORY

Rahul, 28, Delhi. Started a personal finance channel using Claude scripts and Veo

3 visuals. Published 2 videos per week for 90 days. Hit 1,000 subscribers on day

94. Affiliate income from month one: Rs.3,200. AdSense month 5: Rs.8,400.

Where to Find Your First 3 Buyers

+  Your channel itself is the distribution. The key is reaching the 1,000

subscriber and 4,000 watch hour threshold for AdSense.

+  Affiliate programmes for tools and products in your niche earn money

before you hit that threshold.

+  Cross-promote your YouTube Shorts on Instagram Reels to accelerate

growth.
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PROMPTS TO USE

P
1

"I am writing a YouTube video script on [topic] for a [niche]

channel. Target viewer: [describe]. Desired length: 10

minutes, approximately 1,500 words. Structure: hook in the

first 30 seconds, 5 main points with one example each,

conclusion with a subscribe CTA. Tone: [describe]. Do not

use filler phrases like 'in this video' in the body. Full script."

P
2

"Generate 20 YouTube video title ideas for a [niche] channel.

Mix formats: listicles, how-tos, contrarian takes, story-driven.

Each title under 60 characters with a clear curiosity gap or

specific benefit promised."

COMMON MISTAKE

Giving up at the 30-day mark when growth is slow. Almost every faceless channel

that succeeds took 3-6 months to gain traction. The people who quit at month 2

never find out that month 4 was when the algorithm picked them up. Commit to 6

months minimum before evaluating whether to continue.

WATCH BEFORE YOU START

Watch these after reading. They show the workflow in action.

■ How to Start a Faceless YouTube Channel
Niche selection, channel setup, and content strategy from scratch.

https://www.youtube.com/watch?v=-JFmcpwpQSs

https://www.youtube.com/watch?v=-JFmcpwpQSs
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PART 2: THE 15 INCOME STREAMS

STREAM 11

AI Chatbot Setup for
Businesses
Most local businesses need this. Almost none have it. You build it.

SKILL FIRST

You need to understand the basics of what chatbots do and how to set one up

using a no-code tool. Spend a week learning one platform: Tidio, ManyChat, or

Voiceflow. The skill is not coding. It is understanding the business's customer

journey well enough to automate the right conversations.

YOUR TOOL ASSIGNMENT

Claude: Writes every chatbot response, welcome message, and conversation

flow. Given 10 common customer questions, Claude produces clear, helpful,

conversational answers for each one in minutes.

Gemini: Researches the most common customer questions for the specific

business type you are building for so the chatbot covers what actually gets asked.

What It Is
You set up AI-powered chatbots for local businesses: a dental clinic's

appointment booking bot, a restaurant's reservation and FAQ bot, a real estate

agent's property inquiry bot. You charge a setup fee and a monthly

maintenance fee. The business saves hours. You earn recurring income.

Why It Works in 2026
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WhatsApp chatbots and website chat widgets are in high demand from local

businesses in India. Most owners know they should have one but have no idea

how to build it. No-code tools have made setup accessible to anyone willing to

spend a week learning the platform.

Step-by-Step Workflow

1
Learn one platform deeply
Pick Tidio for website chat or ManyChat for WhatsApp and Instagram. Spend

one week on their free tutorials. Build 2-3 demo bots.

2
Build a demo for a specific niche
Create a working chatbot demo for a dental clinic or real estate agent, even

fictional. Show it live during your pitch.

3
Target businesses drowning in DMs
Restaurants, clinics, salons, coaching businesses: they all receive the same

10 questions via WhatsApp every day. You automate those answers.

4
Pitch the time saved, not the technology
Do not say 'I will set up a chatbot.' Say 'I will automate your top 10 customer

questions so your team stops answering them manually.'

5
Charge setup plus monthly retainer
Rs.3,000-8,000 setup fee. Rs.1,500-3,000 per month maintenance. The

retainer is where real recurring income builds.

STARTING INCOME

Rs.3,000 - Rs.8,000
setup +
Rs.1,500/mo
$36 - $96 setup + $18/mo

GROWTH INCOME

Rs.5,000 -
Rs.15,000/mo (3-5
clients)
$60 - $180/mo

TIME TO FIRST MONEY

30 - 60 days to first
client
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REDDIT SUCCESS STORY

Siddharth, 26, Ahmedabad. Built a WhatsApp chatbot demo for a fictional dental

clinic using ManyChat. Cold-called 15 real dental clinics. Two were interested. One

paid Rs.5,000 setup plus Rs.1,500/month. Day 28.

Where to Find Your First 3 Buyers

+  Local businesses active on Instagram and WhatsApp that are clearly

responding to every message manually.

+  Facebook groups for local business owners in your city.

+  Direct walk-in or phone call to businesses you already visit: restaurants,

clinics, salons.

PROMPTS TO USE

P
1

"I am building a chatbot for a [business type]. The most

common customer questions are: [list 10]. For each question,

write a clear, helpful, conversational response under 80

words. Tone: [describe]. Also suggest 3 quick reply buttons

after each response to guide the conversation forward."

P
2

"Write a WhatsApp welcome message for [business name], a

[business type]. Greet the customer, set expectations for

response time, and present 4 clear options for what they

might need. Under 150 words. Warm and professional tone."

COMMON MISTAKE

Overcomplicating the first build. Your first chatbot does not need to handle 50

scenarios. It needs to handle the 10 questions the business receives every single

day. Nail those 10 and the client will be delighted. Add complexity later.
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WATCH BEFORE YOU START

Watch these after reading. They show the workflow in action.

■ How to Build a Chatbot for a Local Business
No-code chatbot setup step by step for a real business use case.

https://www.youtube.com/watch?v=OJPK81VmjiE

■ How to Sell Chatbot Services to Local Businesses
Who to target, how to pitch, and what to charge.

https://www.youtube.com/watch?v=H4___Al5PRA

https://www.youtube.com/watch?v=OJPK81VmjiE
https://www.youtube.com/watch?v=H4___Al5PRA
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PART 2: THE 15 INCOME STREAMS

STREAM 12

No-Code Automation Service
The highest earning ceiling of all 15 streams. Businesses pay serious

money to save time.

SKILL FIRST

You need to understand what business processes exist and which ones are

repetitive enough to automate. Spend one week on Make.com's free tutorials

before you pitch anyone. The skill is not technical. It is the ability to map a

business process and identify where automation adds real value.

YOUR TOOL ASSIGNMENT

Claude: Acts as the intelligent brain inside each automation. Generates

personalised content, analyses inputs, writes responses, and makes decisions at

each step of the workflow using the Claude API.

Gemini: Researches what processes the target business currently does manually

so you walk into every pitch knowing exactly what to automate before they tell you.

What It Is
You connect apps and tools to automate repetitive business workflows using

Make.com or Zapier. A client's new lead from a web form automatically gets a

WhatsApp message, is added to their CRM, and receives a follow-up email 24

hours later — all without a human touching it. You build that system.

Why It Works in 2026
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As businesses adopt more digital tools, the number of disconnected apps

grows. Every gap between two apps is a manual task someone does daily.

Automation eliminates that gap permanently. The ROI is immediate and

measurable, which makes this one of the easiest services to justify.

Step-by-Step Workflow

1
Master Make.com in one week
Make.com has a powerful free tier. Go through their official tutorial scenarios.

Build 3 sample automations before pitching.

2

Identify high-value automation scenarios
Lead notification to WhatsApp. New customer onboarding emails. Invoice

generation. Monthly report creation. These are the automations businesses

pay for.

3

Connect the Claude API for AI-powered steps
The most powerful automations use Claude to generate personalised

content at each step. A lead comes in, Claude reads their form responses,

and generates a personalised follow-up automatically.

4
Pitch to businesses posting 'virtual assistant' job listings
Those job listings describe exactly what you can automate. Respond to the

listing with an automation proposal instead.

5
Charge monthly retainer plus setup
Rs.5,000-12,000 setup. Rs.2,000-5,000 per month maintenance. The

monthly fee is justified by the hours saved every month.
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STARTING INCOME

Rs.5,000 -
Rs.12,000 setup +
Rs.2,000/mo
$60 - $144 setup + $24/mo

GROWTH INCOME

Rs.15,000 -
Rs.35,000/mo
$180 - $420/mo

TIME TO FIRST MONEY

30 - 60 days to first
client

REDDIT SUCCESS STORY

Aman, 30, Gurugram. Found a digital marketing agency spending 2 hours daily

manually moving leads between their form, WhatsApp, and CRM. Built a

Make.com automation with Claude API. Charged Rs.8,000 setup plus

Rs.3,000/month. Agency saved 10 hours per week. Client renewed every month

for 8 months.

Where to Find Your First 3 Buyers

+  LinkedIn search for 'operations manager' or 'business owner' posts about

being overwhelmed with admin tasks.

+  Small agencies using 5+ tools and spending hours manually moving data

between them.

+  Businesses actively hiring for admin or VA roles. They are telling you

exactly what can be automated.
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PROMPTS TO USE

P
1

"I want to build a Make.com automation for a [business type].

Their current manual process is: [describe step by step].

Identify the specific Make.com modules I need to connect to

automate this process. Describe each step of the automation

scenario in plain language a non-technical person can

follow."

P
2

"I am pitching an automation service to a [business type].

Write a short pitch email under 200 words that identifies one

specific painful manual process they likely have, explains

how automation solves it, and offers a free 30-minute

discovery call. Direct and professional."

COMMON MISTAKE

Building automations that break every time the client changes something small.

Always build with error handling and instant alerts. If a step in your automation

fails, the client needs to know immediately and you need to be the one who fixes it.

Reliability is the entire value of this service.

WATCH BEFORE YOU START

Watch these after reading. They show the workflow in action.

■ Make.com Beginner Tutorial
How automation works and your first complete scenario

walkthrough.

https://www.youtube.com/watch?v=JSA2oezQWOU

■ Selling Automation as a Service
How to find clients, price your service, and close retainer deals.

https://www.youtube.com/watch?v=CDVbVmBQVyc

https://www.youtube.com/watch?v=JSA2oezQWOU
https://www.youtube.com/watch?v=CDVbVmBQVyc
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PART 2: THE 15 INCOME STREAMS

STREAM 13

Niche Newsletter
Build an audience you own. Monetise through sponsors or paid

subscriptions.

SKILL FIRST

You need genuine interest in the niche you choose. A newsletter requires you to

show up every week. If you are not genuinely curious about the topic, you will quit

in month 2. Pick something you already read about, talk about, or work in

professionally.

YOUR TOOL ASSIGNMENT

Claude: Writes 70-80% of every issue. Takes your research input, your weekly

brief, and your angle and produces a complete, readable newsletter draft in

minutes.

Gemini: Uses Deep Research to pull the week's most important developments in

your niche every week so your content is always current and worth reading.

What It Is
You run a weekly email newsletter on a specific topic. Claude writes most of the

content. You research, curate, add your own takes, and send. Revenue comes

from sponsorships, paid subscriptions, or promoting your own products.

Why It Works in 2026
Email remains the most direct and owned channel you can build. Social

algorithms change. Your subscriber list does not. A newsletter with 2,000



Prompt to Profit: Make Money with Gemini and Claude 64

engaged subscribers in a niche is worth more to a brand than 20,000 Instagram

followers. Sponsorship deals for niche newsletters are growing fast.

Step-by-Step Workflow

1

Pick a niche with a clear audience and potential sponsors
AI tools for marketers. Personal finance for young professionals. You need to

describe your reader in one sentence and identify 5 brands that would pay to

reach them.

2
Choose Substack or Beehiiv
Substack is free with a built-in discovery feature. Beehiiv is better if you plan

to monetise through ads. Start with Substack.

3
Write your first 5 issues before you launch
This gives you a backlog and confidence. You do not want to be writing issue

3 under pressure when you only have 40 subscribers.

4
Grow the list through content repurposing
Share your best newsletter content on LinkedIn and Instagram as standalone

posts. Link to the subscribe page in every post.

5

Pitch sponsors at 500 subscribers
You do not need 10,000 subscribers to get a first sponsor. 500 engaged

readers in a specific niche is enough to approach relevant small brands for a

paid mention.

STARTING INCOME

Rs.2,000 - Rs.5,000
/sponsored issue
$24 - $60/issue

GROWTH INCOME

Rs.8,000 -
Rs.20,000/mo
$96 - $240/mo

TIME TO FIRST MONEY

45 - 90 days to first
sponsor
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REDDIT SUCCESS STORY

Ishaan, 27, Bengaluru. Started a weekly newsletter on AI tools for Indian

freelancers. Hit 600 subscribers in 2 months through LinkedIn posts. Approached a

SaaS tool with 550 subscribers. Got Rs.3,000 for a single sponsored mention.

Renewed every week for the next 6 weeks.

Where to Find Your First 3 Buyers

+  Your own social media. Your first subscribers should be people who

already know and trust you.

+  Substack's discovery feature brings organic readers once you are

consistent across 8+ issues.

+  Cross-promotion swaps with other small newsletters in adjacent niches.

PROMPTS TO USE

P
1

"I am writing issue [X] of my newsletter [name] for [target

audience] covering [niche]. This week's topic is [topic].

Structure: opening hook (2-3 sentences), main section

(300-400 words with one key insight), one actionable

takeaway, closing that teases next week. Tone: [describe]."

P
2

"I am pitching a sponsorship to [brand type] for my newsletter

[name]. [X] subscribers, [niche] focus, [X]% open rate. Write a

sponsorship pitch email under 200 words with audience info,

the opportunity, and a specific ad placement with pricing."
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COMMON MISTAKE

Choosing a niche that is too broad. 'Business newsletter' competes with Morning

Brew. 'AI tools for freelance graphic designers in India' does not compete with

anything. The narrower your niche, the easier it is to build a loyal audience and

charge sponsors a premium to reach them.

WATCH BEFORE YOU START

Watch these after reading. They show the workflow in action.

■ How to Start a Niche Newsletter
Growing from zero to your first 1,000 subscribers.

https://www.youtube.com/watch?v=2qHGHfTOIXc

■ Getting Your First Newsletter Sponsor
What to charge and how to pitch brands effectively.

https://www.youtube.com/watch?v=QWFJvPcakEc

https://www.youtube.com/watch?v=2qHGHfTOIXc
https://www.youtube.com/watch?v=QWFJvPcakEc
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PART 2: THE 15 INCOME STREAMS

STREAM 14

AI-Powered Ad Creative Service
Make the copy AND the visual. Businesses pay for creatives that

convert.

SKILL FIRST

You need to understand what makes a Meta ad creative work: the hook, the visual

hierarchy, the copy formula, and the CTA. Study 50 high-performing Meta ads in

your target niche using the Meta Ad Library before pitching a single client.

YOUR TOOL ASSIGNMENT

Claude: Writes all ad copy using the Avatar-Problem-Pain-Possibility-Proof-CTA

formula. Produces multiple variations per ad set for testing.

Gemini: Researches what ad angles competitors in the client's niche are running

in the Meta Ad Library so your creative is differentiated, not derivative.

What It Is
You create Meta ad creatives for businesses: the copy AND the visual. Claude

writes the copy using a proven formula. Nano Banana generates the image.

Canva assembles the final creative. You deliver ready-to-run ads that the client

uploads directly to their ad account.

Why It Works in 2026
Most small businesses run bad ads not because of poor targeting but because

their creatives are weak. A strong creative is the difference between Rs.5 CPL

and Rs.80 CPL. Businesses that understand this will pay well for someone who
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can produce creatives that work.

Step-by-Step Workflow

1

Study the Meta Ad Library for 5 days
Search your target niche in the Meta Ad Library. Note what hooks are being

used, what visuals perform, and what offers are being made. This is your

competitive intelligence.

2

Master the ad copy formula
Avatar: call out the specific person. Problem: the thing not working. Pain: the

cost of that problem. Possibility: life after solving it. Proof: a specific result.

CTA: one clear action. Every ad you write follows this structure.

3
Build 3 sample ad sets
Create complete sample creatives (copy plus visual) for 3 fictional

businesses in different niches. Show the brief and the final output.

4
Target businesses already running ads with weak creatives
Find businesses running ads in the Meta Ad Library whose creatives are

clearly generic or low-effort. Those are your easiest sells.

5
Offer a monthly package of creatives
8-12 ad creatives per month. Each creative includes one copy variation and

one visual. Monthly retainer beats per-creative pricing.

STARTING INCOME

Rs.2,000 -
Rs.5,000/mo per
client
$24 - $60/mo

GROWTH INCOME

Rs.8,000 -
Rs.18,000/mo
$96 - $216/mo

TIME TO FIRST MONEY

14 - 30 days
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REDDIT SUCCESS STORY

Tanvi, 24, Pune. Identified 5 local fitness studios running Meta ads with generic

stock photo creatives. Pitched 3 with a free sample creative she made using Nano

Banana and Claude. Two said yes. Rs.3,000/month each. Rs.6,000/month

recurring from two clients in 3 weeks.

Where to Find Your First 3 Buyers

+  Businesses running Meta ads in the Meta Ad Library with generic or

clearly low-effort creatives that could obviously perform better.

+  E-commerce brands on Shopify or Instagram who mention running ads

but whose ROAS is clearly struggling.

+  Marketing agencies that need a faster creative production pipeline and

will pay for reliable delivery.

PROMPTS TO USE

P
1

"You are a direct response ad copywriter. Write a Meta ad for

[business type] targeting [audience]. Follow this structure:

Line 1: call out the specific avatar directly. Line 2-3: name the

specific problem they have. Line 4-5: describe the pain

behind that problem in a story format. Line 6-7: paint the

possibility of life after solving it. Line 8-9: provide one specific

proof point (stat, result, or testimonial). Final line: one clear

CTA. Under 200 words total. Scroll-stopping and specific."

P
2

"I am generating a Meta ad image using Nano Banana for a

[business type] ad targeting [audience]. The ad's core

message is [describe]. Write a detailed Nano Banana image

prompt that describes: the visual composition, the emotion it

should trigger, the color palette, any text overlay needed, and

the overall mood. Be highly specific."
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COMMON MISTAKE

Delivering beautiful creatives that do not convert. Design is not the job. Conversion

is the job. Every creative decision (color, copy, visual) must serve the one goal:

getting the right person to click. If your creative looks great but the client's cost per

click is high, it is not working.
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PART 2: THE 15 INCOME STREAMS

STREAM 15

Faceless Instagram Theme
Page
No face. No voice. AI generates everything. Monetise through

shoutouts and affiliate deals.

SKILL FIRST

You need the discipline to post consistently without seeing immediate results.

Theme pages take 60-90 days to gain traction. The skill required is content

curation and trend awareness, not technical skill. You need to understand what

content your chosen niche engages with before you start posting.

YOUR TOOL ASSIGNMENT

Claude: Writes every caption, content calendar entry, and DM script for shoutout

outreach. Produces 30 days of captions in one session from a single brief.

Gemini: Researches trending topics in your niche daily using Google Trends and

Gemini so your content is always relevant and timely.

What It Is
You build a niche Instagram page around a topic (motivation, luxury, finance

quotes, AI tools, fitness) using entirely AI-generated content. Claude writes

captions. Nano Banana generates visuals. Veo 3 generates short video content.

You monetise through paid shoutouts for other accounts, affiliate links in bio,

and eventually brand deals.

Why It Works in 2026
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Theme pages do not require your face, your voice, or your personal brand.

They run on content volume and consistency. AI makes both achievable without

burning hours. A page with 10,000 engaged followers in a specific niche can

earn Rs.10,000-20,000 per month from shoutouts alone.

Step-by-Step Workflow

1

Pick a niche with a passionate audience
Luxury lifestyle, personal finance, fitness motivation, AI tools, travel, or

entrepreneurship all have large engaged audiences on Instagram. Pick one

and commit.

2

Set up a consistent visual identity
Use one color palette, one font style, and one layout template across all

posts. Nano Banana plus Canva keeps this consistent without hiring a

designer.

3

Post twice daily for the first 60 days
Volume and consistency are the only two levers that matter early.

Pre-generate 2 weeks of content at a time using Claude so you are never

scrambling for a post.

4
Engage for 30 minutes daily
Reply to every comment. Comment on 20-30 posts in your niche daily.

Follow accounts in your niche. The algorithm rewards engagement.

5

Start pitching shoutouts at 2,000 followers
Reach out to smaller accounts in your niche offering a shoutout swap first.

Once you have social proof, charge for it. Rs.500-1,500 per shoutout at

5,000 followers is realistic.
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STARTING INCOME

Rs.1,000 -
Rs.3,000/shoutout
$12 - $36/shoutout

GROWTH INCOME

Rs.5,000 -
Rs.15,000/mo
$60 - $180/mo

TIME TO FIRST MONEY

60 - 90 days to first
income

REDDIT SUCCESS STORY

Karan, 21, Jaipur. Built a luxury lifestyle theme page using Nano Banana visuals

and Claude captions. Posted twice daily for 60 days. Hit 4,200 followers. First

shoutout paid: Rs.1,000. Three shoutouts in month 3: Rs.3,000 total. Affiliate link in

bio adding Rs.800/month.

Where to Find Your First 3 Buyers

+  Your channel itself is the distribution. Growth comes from posting volume,

daily engagement, and hashtag strategy.

+  Shoutout swap communities on Telegram where theme page owners

trade audience exposure.

+  The @growwithalex YouTube channel covers exactly how to grow a

theme page from zero. Watch the entire channel before starting.
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PROMPTS TO USE

P
1

"I run a [niche] Instagram theme page. My audience is

[describe]. Create a 30-day content calendar with 2 posts per

day. For each post: a topic, a scroll-stopping caption hook,

the caption body (under 100 words), a CTA, and 5 relevant

hashtags. Tone: [describe]. Keep it varied across

motivational, educational, and aspirational content."

P
2

"Write a DM outreach script for pitching a paid shoutout to

another Instagram account in the [niche] space. My page has

[X] followers and [X]% engagement rate. The message

should be under 60 words, sound genuine and not

copy-paste, and end with a specific offer."

COMMON MISTAKE

Posting without a niche identity. A theme page that posts anything gets followed by

nobody. Every post must feel like it belongs to the same account with the same

audience in mind. If someone visits your profile and cannot tell in 3 seconds what

your page is about, you will not get the follow.
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Pass 1 Complete.
Parts 3, 4, 5 and the Prompt Vault Appendix are in Pass 2.
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PART 03

The Distribution
Engine
A great skill and a great service mean nothing if nobody

knows you exist. This part fixes that.
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PART 3: DISTRIBUTION ENGINE

CHAPTER 16

Build Your Personal Brand
Before You Need It
You do not need 10,000 followers. You need 500 people who trust

you.

Every income stream in Part 2 works faster when you have a visible presence.

A potential client who has seen your content before you pitch them is 5 times

more likely to respond. A buyer who has followed your posts for two weeks

before they see your product link is 10 times more likely to purchase.

Personal brand is not about being an influencer. It is about being findable,

credible, and trustworthy to the specific group of people you want to work

with or sell to.

The Four Content Pillars
Every piece of content you create fits into one of four categories. Rotate through

them. Never post only one type.

40
%

Proof of Concept

Show AI doing real, specific work. Screen recordings. Real prompts.

Real output. This is your highest-engagement content because

people want to see it work before they trust you or buy from you.

Example: 'I asked Claude to write a cold email for a SaaS company. It

took 45 seconds. Here is what it produced and what I changed.'
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30
%

Education

Quick how-to content that is immediately useful. Carousels with

numbered steps. Short Reels explaining one concept. The goal is to

make the reader smarter in 60 seconds. This builds follows and

saves.

20
%

Perspective

Your honest take on something relevant to your niche. Not a hot take

for the sake of it. A genuine opinion backed by your experience. This

is what makes your account feel human instead of like a content

machine.

10
%

Social Proof

Only after your first 10-20 paying clients or buyers. Client

testimonials, your own income milestones, results from using the

workflow. Never fabricate this. Never post it before you have it. When

you do have it, it is your most powerful content type.

The Caption Framework
Every caption you write follows four parts in this exact order. The order never

changes.

Hook: The first line. Must stop the scroll. Be specific, provocative, or contrarian.

Never start with 'In this post' or 'I am excited to share.'

Body: Deliver exactly what the hook promised. Short sentences. Specific

details. Each line makes the reader want to read the next.

Proof or Point: One concrete result, stat, or insight that makes the post worth

sharing or saving.
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CTA: One action. Save this. Comment your answer. Link in bio. Never ask for

more than one thing per post.

Posting Frequency and Format
Post 5 times per week minimum for the first 90 days. The algorithm needs

volume to understand your account and distribute your content.

+  Reels (screen recordings, no face required): 45% of posts. Highest reach.

+  Carousels (step-by-step, educational): 35% of posts. Highest saves.

+  Static posts (quotes, one-liners): 20% of posts. Lowest effort, lowest

reach.

+  Stories: every day. Behind the scenes, polls, link sticker to your product or

service.

WATCH BEFORE YOU START

Watch these after reading. They show the workflow in action.

■ Building a Personal Brand on Instagram from Zero
What to post when you have no results yet and how to build trust.

https://www.youtube.com/watch?v=TY9OrhsUsjM

■ LinkedIn Personal Brand for Service Providers
How to attract inbound clients with consistent LinkedIn content.

https://www.youtube.com/watch?v=1ph8i-NDz4k

https://www.youtube.com/watch?v=TY9OrhsUsjM
https://www.youtube.com/watch?v=1ph8i-NDz4k
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PART 3: DISTRIBUTION ENGINE

CHAPTER 17

Meta Ads: Your Accelerator
Ads amplify what already works. Never run ads before you have

proof that your offer converts organically.

The rule with Meta ads is simple: ads are a multiplier. If your offer converts

organically, ads will make it convert faster and at scale. If your offer does not

convert organically, ads will drain your budget and confirm what you already

knew.

Get your first 3 paying clients or buyers without ads. Then use ads to

scale what already works. Ads are not a substitute for a proven offer.

The One Campaign Structure: Rs.500/Day CBO
Keep it simple. One campaign. Campaign Budget Optimisation turned on. Meta

decides how to distribute the budget across your ad sets based on

performance. You do not micromanage the spend.

Element Setting Why

Campaign objective Leads (WhatsApp or Instant Form)You want leads, not clicks. Leads convert better in India.

Budget type Campaign Budget Optimisation (CBO)Meta distributes spend to best-performing ad sets automatically.

Daily budget Rs.500/day Enough to generate data. Not so much that a bad creative is expensive.

Ad sets 2-3 max Different audiences: warm (video viewers), cold (interest targeting).

Creative 1-2 videos or images per ad setTest creatives, not audiences. Your creative is the biggest variable.

Run time Minimum 7 days before judgingMeta needs 3-5 days of data to exit the learning phase.
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Lead Magnet Strategy
Your ad should never sell directly. It should offer something free and valuable

that attracts the exact person who would eventually buy from you. The lead

magnet is what gets the click. Your follow-up is what makes the sale.

+  Create a 3-5 page free PDF: 'The 5 Prompts That Earn Rs.500/Hour With

Claude.' This is a teaser of your paid guide.

+  Run a Meta Lead Form ad offering the free PDF in exchange for a

WhatsApp number.

+  Collect WhatsApp numbers, not email addresses. WhatsApp converts 3x

better in India.

+  Expected cost per lead in India at Rs.500/day: Rs.15-40 per lead.

+  Expected leads per month at Rs.500/day: 400-1,000 leads.

The Ad Copy Formula
Every ad you run follows this structure. Every word earns its place.

Avatar
Call out the specific person directly. 'If you are a freelancer, coach,

or small business owner...' They self-select immediately.

Proble
m

Name the specific thing that is not working. Not vague. Specific.

'You are posting content but getting zero inbound leads.'

Pain

The cost of that problem in time, money, or emotion. 'Every day

without a system is another day working for less than you are

worth.'

Possibi
lity

Life on the other side. What does solved look like? 'Imagine your

calendar filling with qualified calls without a single cold DM.'
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Proof
One specific result. A number. A timeline. A real outcome. 'Last

week I spent Rs.5,430 in ads and generated 53 qualified calls.'

CTA
One clear action. 'Click Learn More and download the free guide.'

Not two actions. One.

What to Expect at Rs.500/Day

Metric Conservative Realistic

Daily leads 8-12 15-25

Cost per lead Rs.40-60 Rs.20-35

Monthly leads (30 days) 240-360 450-750

Conversion rate (warm leads) 3-4% 5-7%

Sales from 500 leads 15-20 25-35

Revenue (at Rs.1,999 avg) Rs.29,985 - Rs.39,980 Rs.49,975 - Rs.69,965

ROAS on Rs.15,000/month spend2x 3-4x

WATCH BEFORE YOU START

Watch these after reading. They show the workflow in action.

■ Meta Ads for Complete Beginners
Setting up your first campaign from scratch, step by step.

https://www.youtube.com/watch?v=t-6c16BH-0U

■ Lead Generation Ads on Meta
How to set up a lead form and collect WhatsApp numbers at scale.

https://www.youtube.com/watch?v=0jjDMzjYwP0

https://www.youtube.com/watch?v=t-6c16BH-0U
https://www.youtube.com/watch?v=0jjDMzjYwP0
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PART 3: DISTRIBUTION ENGINE

CHAPTER 18

WhatsApp and Referrals
The channel most people ignore. The one that converts best in India.

A person on your WhatsApp broadcast list converts at 8-15%. A person who

clicks your Instagram ad converts at 1-3%. WhatsApp is not a bonus channel. It

is your primary sales channel in India. Treat it accordingly.

The 5-Message WhatsApp Sequence
This is the exact sequence you send to every lead who joins your broadcast list.

Follow the order. Do not send the offer before Day 7.

Day 0
Immediately

Send the free resource you promised. One line: 'Here is the free guide

you requested. Let me know which prompt you try first.'

Day 2
Value
message

Send a useful tip, a screen recording, or a quick insight. No product

mention. Just value. Reply personally to anyone who responds.

Day 5
Second value
message

Another useful piece of content. By now they have heard from you

three times and trust you slightly more than a stranger.

Day 7
The offer

'The full guide is live. Rs.1,999 for the Pro pack. Here is the link:

[Instamojo link].' That is it. Direct and specific. No pressure.

Day 10
Final
message

One last message if they have not bought. Mention a genuine price

increase or deadline if one exists. Never fabricate urgency. If there is

no deadline, skip this message.
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Building a Referral Programme
Once you have 20 buyers, launch a referral programme. The mechanics are

simple and cost nothing to set up on Instamojo.

+  Give existing buyers a personal discount code worth Rs.200 off.

+  When they share the code and a friend buys, the friend gets Rs.200 off

and the referrer gets Rs.200 cashback via UPI.

+  Instamojo supports coupon codes natively. No extra tools needed.

+  One WhatsApp broadcast to your existing buyers announcing the

programme is enough to start. Happy buyers refer without needing to be

asked twice.
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PART 3: DISTRIBUTION ENGINE

CHAPTER 19

GMB Cold Calling
The most direct way to land a local business client. No DMs. No

forms. A phone call.

Google Maps is a free database of every local business in your city, complete

with phone numbers, reviews, and a clear signal of whether they need your

help. Most people ignore it. That is your advantage.

Why Page 2 and Page 3 Businesses
This is the key insight that makes GMB cold calling work. Do not target page 1

businesses. Target page 2 and page 3.

Page 1 businesses think they are fine. They rank well and they feel no

pain. Page 2 and page 3 businesses know something is wrong. They

see competitors above them every day. They already believe they have

a problem. You are not selling them on a problem. You are showing up

with a solution to one they already feel.

The GMB Cold Calling Workflow

1
Open Google Maps
Search for your target business type and city. Example: 'dentist Mumbai' or

'interior designer Bengaluru.'
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2

Scroll to page 2 and page 3
Skip the top 5-10 results. Go to listings ranked 11-30. These are your

targets. Note their name, phone number, and how many reviews they have

compared to page 1 competitors.

3

Research the business for 2 minutes
Check their website (does it look outdated?), their Google review count

(lower than competitors?), and their last review date (no recent reviews is a

clear pain point). Use Gemini to pull a quick summary.

4

Call with a specific observation
Do not pitch. Open with a specific observation about their business that

shows you have done 60 seconds of research. This is what separates you

from every other cold caller they have ignored.

5
Use the Claude-written pitch script
Claude writes your exact call script based on the business type, the specific

problem you identified, and the service you offer. You adapt it live on the call.

6

Follow up on WhatsApp
After the call, send a WhatsApp message within 10 minutes with your name,

what you discussed, and one specific next step. This alone doubles your

callback rate.

The Call Script (Claude writes this for you)
Use this prompt to generate your personalised call script before each outreach

session:
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PROMPT FOR YOUR CALL SCRIPT

"I am cold calling local [business type] businesses in [city] to offer [your service].

The business I am calling is [name]. They are ranked on page 2 of Google Maps

with [X] reviews compared to the page 1 leader who has [Y] reviews. Their website

looks [describe briefly]. Write me a 60-second cold call script that: opens with my

name and one specific observation about their business, mentions the specific

problem that observation suggests, offers one clear benefit of working with me,

and ends with a simple yes/no question to continue the conversation.

Conversational, not salesy. Direct and respectful."

What Results to Expect
GMB cold calling has a realistic conversion rate of 3-8% from call to client when

you follow this process. Here is what consistent effort produces:

+  20 calls per day = 1-2 interested conversations.

+  100 calls in a week = 3-8 interested leads.

+  3-8 leads with a clear follow-up system = 1-2 new clients per week.

+  At Rs.5,000/month per client, 2 new clients per week compounds fast.

+  The first 50 calls will feel uncomfortable. The next 50 will not.
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PART 04

Turn Your Skill Into a
Service
Knowing what to do is not enough if you cannot convert

interest into payment. This part covers offer creation, client

qualification, and closing.
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PART 4: TURN YOUR SKILL INTO A SERVICE

CHAPTER 20

Build an Offer Nobody Can Say
No To
Your offer is the most important thing you will ever write. It is not a

service description. It is a transformation.

Most people describe their service. Smart operators sell a transformation. There

is a very large difference between the two.

Nobody pays for a copywriting service. They pay for more sales.

Nobody pays for LinkedIn ghostwriting. They pay for inbound leads.

Nobody pays for automation setup. They pay for hours back in their

week. Sell the outcome. Always.

The Offer Formula
Every offer you create follows this exact structure. Fill in each blank for your

chosen income stream.

I help [WHO] go from [WHERE THEY ARE NOW] to [WHERE THEY

WANT TO BE] in [TIMEFRAME] using [YOUR AI-POWERED

SERVICE], with a [GUARANTEE].

Applied to Three Streams in This Book

Stream 01: Copywriting
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"I help e-commerce brands go from weak product copy that does not convert to ad

copy and product descriptions that drive consistent sales, in 48 hours, using

Claude-powered copywriting, with a free rewrite guarantee if the first version does

not meet your brief."

Stream 02: LinkedIn Ghostwriting

"I help founders go from posting inconsistently to having a daily LinkedIn presence

that generates inbound leads, in 30 days, using a done-for-you AI-assisted content

system, with a satisfaction guarantee or your money back."

Stream 11: Automation

"I help marketing agencies go from spending 2+ hours daily on manual data entry

to having that process run automatically without human input, in one week, using

Make.com and Claude API, with a free fix guarantee if anything breaks in the first

30 days."

The Value Equation
Every buyer unconsciously runs this calculation before saying yes:

Valu
e =

Dream Outcome x Likelihood of

Success

divided

by

Time Delay x Effort

Required

Your offer increases value by maximising the dream outcome and the perceived

likelihood of success (through proof, guarantee, and specificity), while reducing

the time delay (AI gets results faster) and the effort required (done-for-you

model). Engineer every element of your offer against this equation.

Pricing on Outcome, Not Hours
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The most common pricing mistake: charging by the hour. When you use AI, you

are fast. Hourly pricing punishes that speed. The client does not care if it took

you 20 minutes or 20 hours. They care about the result.

+  Package your service around a deliverable, not a timeframe.

+  Price based on the value of the outcome to the client, not the cost of your

time.

+  A landing page rewrite that increases a client's conversion rate from 2%

to 4% is worth Rs.20,000 to them whether you spent 1 hour or 10 hours on it.

+  Once you have results and testimonials, raise your prices. The market

sets the ceiling, not your comfort level.
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PART 4: TURN YOUR SKILL INTO A SERVICE

CHAPTER 21

Finding and Qualifying the
Right Clients
Better leads matter more than more leads. Qualification is not

rejection. It is prioritisation.

Most people who fail to close clients have a qualification problem, not a closing

problem. They spend time talking to people who were never going to buy. The

fix is simple: filter earlier and harder.

The Three Filters

Filter
1

First Message or Form

Before any call is booked, the lead must answer 3 basic questions:

What do they do? What is their main goal for the next 90 days?

Have they invested in any marketing or growth service before?

Anyone who skips these questions or answers with one-word

responses is deprioritised immediately.

Filter
2

WhatsApp Pre-Call Check

Before confirming the call, send: 'Quick question before we speak:

what is your monthly budget for this kind of service?' If the answer

is zero, below market rate, or evasive, do not book the call. You just

saved both of you 30 minutes.
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Filter
3

First 10 Minutes of the Call

Use the first 10 minutes to qualify, not to pitch. Ask: What have you

tried before? What specifically is not working? What does success

look like in 90 days? Anyone who cannot answer these clearly is

not ready to buy.

Lead Scoring: Hot, Warm, Cold
After every lead interaction, score them. This tells you who to call back today,

who to nurture, and who to deprioritise.

Criteria Score

Budget confirmed above your minimum +2

They are the decision maker +2

Clear, specific pain they described themselves +2

Urgency: wants to solve it within 30 days +2

Has spent money on growth or services before +1

7-9
points

HOT LEAD

Book a call immediately. This person is ready.

4-6
points

WARM LEAD

Nurture with value messages for 5-7 days. Then offer a call.

0-3
points

COLD LEAD

Send information. Leave the door open. Do not schedule a call yet.
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PART 4: TURN YOUR SKILL INTO A SERVICE

CHAPTER 22

The Sales Call That Closes
Structure, not scripts. Confidence, not pressure.

A sales call is not a pitch. It is a diagnostic conversation that helps a qualified

buyer make a clear decision. If you have qualified the lead correctly, your job on

the call is to understand their situation deeply enough to show them exactly how

you solve their specific problem.

The Call Flow

1

Rapport (2 min)
A short, genuine check-in. Where they are based. Confirm they can talk. Do

not let this run longer than 2 minutes. You are a professional, not a friend

catching up.

2

Set the Frame (1 min)
Tell them how the call works: 'First I want to understand your situation, then I

will show you how we can help if it is a fit. If it is not, you will still leave with

clarity.' This signals you are leading.

3

Understand Their Situation (10 min)
What are they doing now? What is not working? How long has it been this

way? What has it cost them? Get specific. The more they talk, the more you

understand what to say when you present your solution.
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4

Stretch the Gap (5 min)
Connect the dots between where they are and where they want to be. Make

them feel the distance. Not through pressure but through clarity. 'So you

have been posting for 6 months without a single inbound lead. What does

that cost you in lost revenue per month?'

5

Present Your Solution (5 min)
Now show them exactly how you solve the specific problem they described.

Not a general pitch. A direct response to what they just told you. Use their

words, not your brochure language.

6

Temperature Check Before Price
Before revealing price: 'On a scale of 1-10, how does this feel for you as the

right path?' If they say 7 or below, ask what is missing. Clean up all doubts

before you say a number.

7

Reveal Price Once, Then Stay Silent
Say the investment clearly. Then stop talking. Silence is not awkward. It is

professional. The first person to speak after the price is named loses. Let

them process. Wait.

8

Handle One Objection at a Time
'I need to think about it' means 'I am not clear enough to decide.' Ask: 'What

specifically are you unsure about?' They will tell you the real objection. Solve

that one thing and move forward.

The Five Closing Principles

1. Sell the outcome, not the process

Never say 'we will do weekly calls, build funnels, create content.' Say 'you will

have a system that generates qualified leads without you chasing people.'
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People buy the future version of themselves.

2. Confirm emotional buy-in before revealing price

They must believe your solution works, see it as the fastest path to their goal,

and want to start now before they hear the number.

3. Reveal price with total neutrality

No nervousness. No apology. No over-explanation. Say it once, clearly, and

stop. Any wobble in your voice is a negotiation invitation.

4. Move from discussion to transaction immediately

Once they say yes, do not say 'great, I will send you details later.' Send the

payment link on the call. Every minute of delay costs you.

5. Close on the call or schedule a specific follow-up

Never leave a call with 'I will follow up sometime.' Name a specific day and time:

'Let me call you Thursday at 11am.' A specific commitment is 10 times more

likely to happen.
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PART 05

The System
Everything in this book works. The only variable that

determines your result is whether you execute. This part

gives you the plan.
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PART 5: THE SYSTEM

CHAPTER 23

The One-Stream Rule
Pick one. Go deep. Do not look at the other 14 for 90 days.

The biggest mistake you can make with this book is treating it like a menu.

Reading every stream, getting excited about all of them, and starting three at

the same time.

That approach produces zero income from all three streams instead of

real income from one.

Pick one stream. Commit for 90 days. Do not switch. The people who

earn from this book are the ones who go deep on one thing, not wide

on everything.

Your Stream Decision Matrix
Score each column honestly. Pick the stream where your total is highest.

Stream Skill I Have? Hours/Week Capital Needed Fastest Money?

01 Copywriting Writing + marketing 5-10 hrs Rs.0 Yes (7-14 days)

02 LinkedIn Ghost Writing + LinkedIn 8-12 hrs Rs.0 Yes (7-21 days)

03 Email Sequences Writing + email mktg 5-8 hrs Rs.0 Yes (7-14 days)

04 SEO Blogs Writing + basic SEO 8-15 hrs Rs.0 Medium (14-30 days)

05 Design Services Canva/Nano Banana 8-15 hrs Rs.0 Medium (7-21 days)

06 Social Media Mgmt Platform knowledge 10-15 hrs Rs.0 Medium (14-30 days)

07 E-books Niche knowledge 10-20 hrs Rs.0 Medium (7-21 days)

08 Templates Canva or Notion 8-15 hrs Rs.0 Slow (21-45 days)
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09 Prompt Packs Claude fluency 5-10 hrs Rs.0 Medium (14-30 days)

10 Faceless YouTube Video editing 10-15 hrs Rs.0-2,000 Slow (60-90 days)

11 Chatbots Learn ManyChat 10-15 hrs Rs.0-500 Medium (30-60 days)

12 Automation Learn Make.com 15-20 hrs Rs.0-500 Medium (30-60 days)

13 Newsletter Writing + niche int. 5-8 hrs Rs.0 Slow (45-90 days)

14 Ad Creatives Design + copy basics 8-12 hrs Rs.0 Medium (14-30 days)

15 Faceless IG Content curation 10-14 hrs Rs.0 Slow (60-90 days)

Your Tool Assignment by Stream
Once you pick your stream, here is exactly which tool does what. Open the

relevant tools before you start working.

Stream Claude's Job Gemini's Job Nano Banana / Veo 3

01 Copywriting Writes all copy Competitor research Not needed

02 LinkedIn Ghost Drafts all posts Trending topics Not needed

03 Email Sequences Writes all emails Audience research Not needed

04 SEO Blogs Writes the post Keyword + competitor researchNano: featured image

05 Design Services Writes all copy Visual trend research Nano: all visuals

06 Social Media Writes captions Trending topics daily Nano: visuals as needed

07 E-books Writes chapters Topic + gap research Nano: cover image

08 Templates Writes listing copy Demand research on Etsy Nano: preview images

09 Prompt Packs Builds + tests prompts Task research by niche Not needed

10 YouTube Writes scripts Low-competition topics Veo 3: B-roll visuals

11 Chatbots Writes all responses FAQ research by industry Not needed

12 Automation API: AI steps in flows Process research Not needed

13 Newsletter Writes 80% of issue Deep Research weekly Not needed

14 Ad Creatives Writes all ad copy Competitor ad research Nano: ad image

15 Faceless IG Writes all captions Trending topics daily Nano+Veo 3: all content
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Your 30-Day Launch Plan
Once you have picked your stream, this is your daily schedule for month one.

Days 1-3
Foundation

Learn the tools and platforms specific to your stream. Do not

skip this. Understanding the platform is what separates good

service providers from bad ones.

Days 4-7
Build your
portfolio piece

One complete example of your work. This is what you show

potential buyers. Do not pitch before you have this. No

exceptions.

Days 8-14
Set up and
start outreach

Optimise your Instagram or LinkedIn profile for your niche. Set

up Instamojo or Gumroad if selling a product. Send your first 20+

outreach messages or DMs. Post content daily.

Days 15-21
Follow up and
engage

Reply to every DM, comment, and WhatsApp message

personally. Follow up on all outreach from week 2. Your first

paying engagement comes from this window if you execute with

volume.

Days 22-30
Review and
double down

What worked? What got responses? What resulted in calls or

sales? Do more of that. Cut what produced zero results. Set

your Month 2 target.
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You now have everything you need. The streams are real. The

workflows are tested. The income numbers are honest. The tools

are specific. The 30-day plan is clear. The only variable that

determines your result is whether you execute. Pick your

stream. Open Claude. Start today.
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Appendix

Prompt Vault
Every prompt from every chapter, collected in one place. Fill in the bracketed

sections with specifics about your client, project, or niche. The more specific

you are, the better the output. These are starting points, not final drafts. Your

judgment is the final layer that makes the output worth paying for.

Stream 01: AI Copywriting Service

Cold Outreach DM

"You are a freelance copywriter doing cold outreach on Instagram. Write a DM for

a [business type] brand. Under 80 words. Opens with one specific observation

about their current content. Mentions one problem that suggests. Offers one

specific fix. Ends with a low-pressure question. Direct, confident, not salesy."

Ad Copy Variations

"You are a senior direct-response copywriter. Write 3 ad variations for [product]

targeting [audience]. Each ad leads with a different emotional angle: fear,

frustration, desire. Under 150 words each. Clear call to action at the end of each."

Email Welcome Sequence

"Write a 5-email welcome sequence for [business type]. Email 1: warm welcome

and what to expect. Email 2: biggest mistake in [niche]. Email 3: a quick win they

can implement today. Email 4: social proof story. Email 5: soft offer with clear

CTA. Each under 300 words. Conversational, not corporate."

Stream 02: LinkedIn Ghostwriting
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LinkedIn Posts from Interview Notes

"I am ghostwriting LinkedIn posts for a [job title] in [industry]. Their audience is

[describe]. Key topics: [list]. Tone: [describe]. Write 3 LinkedIn post options on

[topic]. Each post: scroll-stopping hook, one specific insight or story, question or

CTA at the end. Under 250 words each."

Extract Post Ideas from Notes

"Here are rough notes from my client interview: [paste notes]. Extract 5 distinct

LinkedIn post ideas. For each: a hook, the core point, and a suggested CTA."

Stream 03: Email Sequences

Welcome Sequence

"You are an email strategist writing a 5-email welcome sequence for [business

type]. Audience: [describe]. Goal: move a new subscriber from curious to

ready-to-buy within 7 days. Email 1: welcome. Email 2: biggest mistake. Email 3:

quick win. Email 4: case study. Email 5: soft offer. Each under 300 words.

Conversational."

Subject Line Variations

"Write subject line variations for each of these 5 emails. Give 3 options per email.

Mix curiosity-gap, benefit-driven, and direct styles."

Stream 04: SEO Blog Service

Full SEO Blog Post
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"You are an SEO content strategist. I am writing a blog post targeting [keyword]

for a [business type] website. Target reader: [describe]. Search intent:

[informational/transactional]. Write a complete post: headline, meta description,

H2 structure, and full body. Include the keyword naturally. 1,200 words. Tone:

[describe]."

Competitor Gap Analysis

"Based on these top-ranking articles for [keyword] [paste summaries], identify 5

ways my post can be more comprehensive or target a slightly different angle to

stand out."

Stream 05: Design Services

Thumbnail Brief for Nano Banana

"I am creating a YouTube thumbnail for a video titled [title] on a [niche] channel.

The target viewer is [describe]. Generate a thumbnail concept: describe the

visual composition, the text overlay (max 5 words), the color scheme, and the

emotion it should trigger. I will use this brief in Nano Banana to generate the

image."

Instagram Carousel Copy

"I am designing a carousel for [brand] about [topic]. Audience: [describe]. Write

text for 7 slides: slide 1 is a scroll-stopping hook, slides 2-6 each contain one key

insight with a supporting detail, slide 7 is a CTA. Each slide under 15 words."

Stream 06: Social Media Management

30-Day Content Calendar
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"I manage social media for [business type]. Brand voice: [describe]. Audience:

[describe]. Content pillars: [list]. Create a 30-day Instagram calendar with post

topics, caption hooks, and content format (reel/carousel/static) for 20 posts."

5 Caption Variations

"Write 5 Instagram captions for [business type] about [topic]. Each starts with a

different hook style: question, bold statement, relatable situation, surprising fact,

direct benefit statement. Under 150 words each. End with a CTA. Tone:

[describe]."

Stream 07: E-books

Table of Contents

"I am writing a guide called [title] for [target audience]. The guide solves:

[describe]. Write a complete table of contents with chapter titles and 2-3 bullet

points per chapter. Practical, example-heavy, immediately actionable."

Chapter Draft

"Write Chapter [X]: [chapter title]. Target reader: [describe]. Tone: [describe].

Length: approximately [X] words. Include at least 2 concrete examples. End with

an Action Step box telling the reader exactly what to do next."

Stream 08: Templates

Etsy Product Listing

"Write an Etsy product listing for a Notion template called [name]. Target buyer:

[describe]. The template solves: [describe]. Include: keyword-rich title under 140

characters, description leading with the benefit plus 5 features, FAQ answering 3

common buyer questions."
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Template Content Plan

"I am creating a Canva social media kit for [business type]. List the specific

templates, dimensions, and design elements to include to make this the most

useful and comprehensive kit for this buyer."

Stream 09: Prompt Packs

Build a Full Prompt Pack

"I am creating a prompt pack for [specific professional]. List the 20 most common

tasks this professional needs to do that AI could help with. For each task, write a

CRAFT-framework prompt that produces excellent output for that exact task."

Improve an Existing Prompt

"Here is a prompt I use: [paste prompt]. Make it better. Improve the specificity,

add clearer role and format instructions, and make it more adaptable to different

contexts within [niche]."

Stream 10: Faceless YouTube

Full Video Script

"I am writing a YouTube video script on [topic] for a [niche] channel. Target

viewer: [describe]. Desired length: 10 minutes, approximately 1,500 words.

Structure: hook in first 30 seconds, 5 main points with one example each,

conclusion with subscribe CTA. Tone: [describe]. No filler phrases. Write the full

script."

Video Title Ideas
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"Generate 20 YouTube video title ideas for a [niche] channel. Mix formats:

listicles, how-tos, contrarian takes, story-driven. Each title under 60 characters

with a clear curiosity gap or specific benefit promised."

Stream 11: AI Chatbot Setup

Chatbot Response Writing

"I am building a chatbot for a [business type]. The most common customer

questions are: [list 10]. For each question, write a clear, helpful, conversational

response under 80 words. Tone: [describe]. Suggest 3 quick reply buttons after

each response."

WhatsApp Welcome Message

"Write a WhatsApp welcome message for [business name], a [business type].

Greet the customer, set response expectations, and present 4 clear options.

Under 150 words. Warm and professional."

Stream 12: No-Code Automation

Automation Scenario Plan

"I want to build a Make.com automation for a [business type]. Their current

manual process is: [describe step by step]. Identify the specific Make.com

modules needed to automate this process. Describe each step in plain

language."

Automation Pitch Email
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"I am pitching an automation service to a [business type]. Write a pitch email

under 200 words that identifies one specific painful manual process they likely

have, explains how automation solves it, and offers a free 30-minute discovery

call."

Stream 13: Niche Newsletter

Full Newsletter Issue

"I am writing issue [X] of my newsletter [name] for [target audience] covering

[niche]. This week's topic is [topic]. Structure: opening hook (2-3 sentences),

main section (300-400 words), one actionable takeaway, closing that teases next

week. Tone: [describe]."

Sponsorship Pitch

"I am pitching a sponsorship to [brand type] for my newsletter [name]. [X]

subscribers, [niche] focus, [X]% open rate. Write a pitch email under 200 words

with audience info, the opportunity, and a specific placement with pricing."

Stream 14: Ad Creative Service

Meta Ad Copy

"You are a direct response ad copywriter. Write a Meta ad for [business type]

targeting [audience]. Follow this structure: Line 1: call out the avatar. Lines 2-3:

name the problem. Lines 4-5: the pain in story format. Lines 6-7: the possibility

after solving it. Lines 8-9: one specific proof point. Final line: one clear CTA.

Under 200 words. Scroll-stopping and specific."

Nano Banana Image Prompt
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"I am generating a Meta ad image using Nano Banana for a [business type] ad

targeting [audience]. The core message is [describe]. Write a detailed Nano

Banana image prompt describing: visual composition, emotion, color palette, any

text overlay, and overall mood. Be highly specific."

Stream 15: Faceless Instagram

30-Day Content Calendar

"I run a [niche] Instagram theme page. My audience is [describe]. Create a

30-day content calendar with 2 posts per day. For each post: a topic, a

scroll-stopping caption hook, the caption body (under 100 words), a CTA, and 5

relevant hashtags. Tone: [describe]. Vary across motivational, educational, and

aspirational."

Shoutout Outreach DM

"Write a DM outreach script for pitching a paid shoutout to another Instagram

account in the [niche] space. My page has [X] followers and [X]% engagement.

Under 60 words, sounds genuine, not copy-paste, ends with a specific offer."
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That is everything.
15 income streams. 23 chapters. 30+ prompts. Clickable YouTube resources.

Honest numbers. A 30-day plan. An offer formula. A sales call framework. And

the only rule that matters:

Pick one stream. Open Claude or Gemini. Run your first workflow

today. Not tomorrow. Today.
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